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Andsager, Austin,Pinkleton (2001) #nunwavas social advertising izqdﬂmﬂmmm
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"Corporate Social Responsibility. Retrieved 13 April 2018 from: http://lexicon.ft.com/Term?term=corporate-social-
responsibility--(CSR).

T CSR strategy. Retrieved 13 April 2018 from: http://www.tobaccotactics.org/index.php/CSR_Strategy

" a55y appayns.nsAnmImansznyesulasanisshukeanssaatszanlavanduaiuaenuiidnneramulu
ATUNNUTIUAT, AUETAYmgT, 2551.

Y A33Y asgayns. MIANWINAYENAIIIAANTIN CSR YaNgIiagnguuasTIEN A IUNA TN INANIARINYINHEAT T
gy “wilase’, gueiabuasannsnuFiiionsmnNengy, 2557,

¥ Sthapitanonda, Sinsuwarn, Haft. Alcohol industry CSR activities in Thailand: appropriate or not. 13813117
vszmdunusuasnslawan, 2558: 8(1).

"'Yoon, Lam. The illusion of righteousness: corporate social responsibility practices of the alcohol industry.
BMC Public Health, July, 2003.

VI Pantani , Sparks , Sanchez , Pinsky. ‘Responsible drinking’ programs and the alcohol industry in Brazil: killing
two birds with one stone? Social Science & Medicine. Oct 2012;75(8):1387-91.

VI Andsager, Austin,Pinkleton .Questioning the value of realism: Young adults’ processing of messages in
alcohol-related public service announcements and advertising. Journal of Communication. March 2001; 51(1):
121-142 .

X Mosher .Transcendental alcohol marketing: rap music and the youth market. Addiction. 2005;100(9).
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" Lifestyle marketing Aapels.[oaulav]. héelsain hitps://www.hmeeketing.xyz/lifestyle-marketing-%E0%B8%84
%FE0%B8%B7%E0%B8%AD%E0%B8%AD%E0%B8%B0%E0%BI%84%E0%B8%A3/ {fuﬁﬁuﬁaya: 11 ey 2561).

I Lifestyle content marketing. Retrieved 15 April 2018 from https://www.amsterdamprinting.com/blog/2015/07/16/
how-Iifestyle-content-marketing-is-shaking-things-up/

™ Ahuvia, Carroll, Yang. Consumer culture theory and lifestyle segmentation. Innovative marketing, 2006, 2(4).

V Nicholls. Everyday, Everywhere: Alcohol Marketing and Social Media-Current Trends. Alcohol and Alcoholism,
July 2012; 47(4):486-493.

¥ Moraes,Michaelido, Meneses.The use of Facebook to promote drinking among young consumers.Journal of
marketing management, 2014, 30 (13-14).
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