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Abstract

This research report The Study of Alcoholic Beverages Advertising; Impact
of Corporate and Social Responsibility Advertising on Thai Adolescent Audience
in  Khon Kaen has three objectives

The first one is to study the intellectual impact of corporate and social
responsibility alcoholic beverages advertising among four youth group 1)
elementary school student 5 2) junior high school students in grade 7-9  3)
high school students in grade 10-12 and 4) university students year 1-4  The
second objective is to study the correlative association between advertising
content and brand recognition among the four youth groups and, last one, to
support the outcome of the research project “The Study of Alcoholic Beverages
Advertising : Impact of Corporate and Social Responsibility Advertising on Thai
Adolescent Audiere in Thailand” This research is the second mirror study of the
project

The study reveals that television, especially channel 7, is the media the
four youth groups pay most attention to, the next in rank media are radio,
internet, newspapers and magazines, respectively. In addition, adolescents
possess awareness from other kinds of media, like billboard poster, etc. The
study also found out that advertisement offsets consumer’ s memory, sales
volume and brand recall.

Furthermore ¢ the study found that level of alcoholic beverages
advertising admiration is significantly high in most population groups, and
students regards some brands’ activity such as ”scholarship support” is a
good action and should be done in long term. However, the point that the
alcoholic beverages advertising at present contains good content and presents
positive role model is unaccepted among most population groups. Conversely,
the study reveals that advertisement affects consumer’s drinking level. This
study also found that youth population prefer more corporate and social

responsibility advertising than the advertising just focusing on brand and the



television commercial should not be prohibited as it only gives consumers the

product information.
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e sy 4 21 8 58 45 42 3 0
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