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NS “AJUAL” INSoVAUIIDaNDTD4E: antidote YDL 4P
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oSy “Sales prohibited to persons under 18 years of age”
(FSuLASeNALLEANDBRAUNNUSEION WU alcopops)

faeunan “The excess consumption of this product is harmful to the consumer’s
health”

“Abuse of this product is hazardous to your health”

“Alcohol is not for children and teenagers up to age 18, pregnant &
nursing women, or for persons with diseases of the central nervous system,
kidneys, liver, and other digestive organs”

wandnn s “Alcohol reduces driving ability, don’t drink and drive”
“Don’t drink and walk on the road, you may be killed”
“Alcohol increases your risk to personal injuries”
“Alcohol is a major cause of violence and crime”
“Alcohol abuse is dangerous to your health”
“Alcohol is addictive”
“Drinking during pregnancy can be harmful to your unborn baby”

“Excessive drinking endangers health”

“GOVERNMENT WARNING: (1) According to the Surgeon General, women
should not drink alcoholic beverages during pregnancy because of the risk
of birth defects. (2) Consumption of alcoholic beverages impairs your ability
to drive a car or operate machinery, and may cause health problems”

guufinaniu *ugsasiusinSesiuueanegeaissievidennuaAnfounienisunngludesndn
& > o
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fiun: Gugn wunwy (2658) [1] uae Stockwell (2006) [8]
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woanegeauad Jivedu 1 guuuy il

donruALFiou:

Drinking alcoholic bev-
erages during pregnancy
even in small quantities
can have grave/serious
consequences for the
health of the baby.

AmSUlsEnAeealnsIAy  YulennunIAUsEsNdeALidedn Foun-
dation for Alcohol Research and Education (FARE) Tpe@ans184u
Featvayulissurseennguuigiuaulidnisfindendrnudnfounasain
ﬂ”ﬁLﬁauﬂ%ﬂauﬁuuuuﬁfv«;ﬁmﬁm%qﬁmwaﬂ@a@ﬁ uazlplausninuag

domnuAfeu 5 suuuu UaUungruneiideludnisteauld) fai

HEALTH WARNING HEALTH WARNING

Drinking alcohol Drinking alcohol
increases the increases your risk of
risk of injury [ developing cancers

If you are concemned about your alcohol consumption If you are concerned about your alcohol consumption
CAll XXXX XXX XXX OF VISt WWW. XXXXXXXXXX.GOV.aU Cll 000 XXX XXX O VISIL WWW. XXOOOG(XX. GOV.aU

HEALTH WARNING HEALTH WARNING
Drinking alcohol and Q Drinking alcohol
driving increases the damages the young

risk of injury or death developing brain

1f you are concemed about your alcohol consumption, 1f you are concerned about your alcohol consumption,
call oo call 000K 300X Yo 0 VISIL WWW. 0000000, GOV, 3l

000 300X O VISIL WWW.

fu:  PARE (n.d.): http://www.fare.org.au/wp-content/uploads/research/AER-Foundation-Pol-
icy-Position-Paper-Alchol-Health-Warning-Labels.pdf [9]
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[6] Thamarangsi, T., and Puangsuwan, A. Why Thailand should

have the pictorial warning label on alcoholic beverage pack-
ages. Thailand: Center for Alcohol Studies (CAS). 2010.
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lloanoooa: Nwn 1 (Souar)

sUuuvAFiou

Uuuuiin il (ewn) AumSevhuusanaged

(Sovaz)

N15d1993U 2553 [4]

nN15619930 25658 [1]

nIAILRaULazdanUATLFHOU 956.5 95.0
domruAFiou 4.5 5.0
FIUIUFAOULUUFDUNIY (AL) 1,612 1,945

a1soi A2: AUAaIRUdagUuuAIdounmikIu (0e1n) duiASovdu

lloanaood: Nwh 2 (Soga:)

sUwuuAFou
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mswn A5: FD']UF]OIKUCIOﬂ']Sﬂ']KUOTKUanUS :NoUdoAdIUAIGOU
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{uIugReuLUUAB U (AL) 1,508 1,045
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