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Abstract

This research report The Study of Alcoholic Beverages Advertising:
Impact of Corporate and Social Responsibility Advertising on Thai Adolescent
Audience in Chiang Mai has three objectives

The first one is to study the intellectual impact of corporate and social
responsibility alcoholic beverages advertising among four youth groups; 1)
elementary school students  2) junior high school students in grade 7-9  3)
high school students in grade 10-12 and 4) university students year 1-4. The
second objective is to study the correlative association between advertising
content and brand recognition among the four youth groups and, last one, to
support the outcome of the research project “The Study of Alcoholic Beverages
Advertising : Impact of Corporate and Social Responsibility Advertising on Thai
Adolescent Audience in Thailand” This research is the second minor study of
the project

The study reveals that television is the media the four youth groups pay
most attention to, the next in rank media are radio, internet, magazines and
newspapers, respectively . In addition, adolescents possess awareness from
other kinds of media, such as billboard, etc. The research also reveals that
advertisement affects consumer’s memory, sales volume and brand recall.

Furthermore, the study found that level of alcoholic beverages
advertising admiration is significantly high in most population groups, especially
the advertising of campaign “Drink not Drive” However, the point that the
alcoholic beverages advertising at present contains good content and presents
positive role model is unaccepted among most population groups. Conversely,
the study found out that advertisement affects consumer’s drinking level. This
study also found that youth population prefer more corporate and social
responsibility advertising than the advertising just focusing on brand and the
television commercial should not be prohibited as it only gives consumers the

product information.
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S1PUNANITANEN

mMsfne “nansenuvesnulavaaissiuueanegeaussnnlavandasudnuiiil
sonvlufiuiiniamiie Smindednl” wenssenunanisaneeondu 3 @ Tdun

dudi 1 Gﬁayjaﬂismﬂsﬁugw

dwit 2 Feyadunsiliaiude

gl 3 TeyasumuAniukazngAnssuiedfiuiAsesuueanaged
daunl 1 deyauszvinsiugu

M3 1 INAYeINaNRIag1

G Useaudnuwn | dseudinw | aaudnw 5
bWAYNY 18 22 12 52
12 % 14.67% 8% 34.67%
LINAEY 32 28 38 98
21.33 % 18.67% 25.33% 65.33%
33U 50 50 50 150
33.33% 33.33% 33.33% 100%

9915797 1 wud ngudegrsdulngidumends 9uau 98 au (Seuaz 65.33)

LAZLIATIE 31U 52 AU (5e8ay 34.67)

M1599 2 DILVDINFUAIDEN

91 Useaudnwn | dfseudinw | eeudnw 53
9199191 15 T 50 38 0 88
33.33% 25.33% 58.66%
918 16 - 20 U 0 12 42 54
8% 28% 36%
51971 2 (o)
21 Useoufnw | dseudnwn | gaudnw 5
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01y 21 Viuly 0 0 8 8

5.33% 5.33%
BN 50 50 50 150
33.33% 33.33% 33.33% 100%

1NN599 2 WU naudegwdulngfiengiindt 15 U 9w 88 Au (Sewas
58.66) 9998911 AB 81838139 16 — 20 U 91wu 54 aAu (Feway 36) wazeny 21 Yauld

U 8 AU (5088 5.33)

M3 3 SEAUTUAMARN Y IVRINAUAIDEN9

syudufdsdnw Usvoufnw | dseudnen | aaudnw 59U
U.5 28 0 0 28
18.67% 18.67%
.6 22 0 0 22
14.67% 14.67%
4.1 0 9 0 9
6% 6%
u.2 0 6 0 6
4% 4%
u.3 0 11 0 11
7.33% 7.33%
u.4 0 5 0 5
3.33% 3.33%
ub 0 7 0 7
4.67% 4.67%
u.6 0 12 0 12
8% 8%

JEAUTUNNMAIAN Uszoudnw | dfseufinen | aeufinw 59

U1 0 0 12 12
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8% 8%

U2 0 0 14 14
9.33% 9.33%

U3 0 0 20 20
13.33% 13.33%

U4q 0 0 q q
2.67% 2.67%

570 50 50 50 150
33.33% 33.33% 33.33% 100%

1NA5T 3 WU nquieg wdngiidsinweglusedutu U.5 91uiu 28 Ay

(Soway 18.67) 5098311 Ap S¥AUTU U. 6 91w 22 AU (Segar 14.67) seauanudnel U 3

71U 20 AU (Sogar 13.33) warseaugaudnw U 2 91uiu 14 au (Segay 9.33) mudfu

M397 4 TelarafiouveInguies

elasiaiiou Useoudnw | Tseudnwn | gaudnw 53

fnd1 500 UM 47 14 0 61
31.33% 9.33% 40.66%

501 - 1,000 um 3 29 12 a4
2% 19.33% 8% 29.33%

1NN 1,000 UM 0 7 38 45

4.67% 25.33% 30%

33U 50 50 50 150
33.33% 33.33% 33.33% 100%

31N013297 4 WU nguiegsdlnglineladediauninil 500 v $IuI 61

AU (5pway 40.66) 5998911 A 518LALINAI1 1,000 UM U 45 AU (Speay 30) way

79lA5¥13719 501 — 1,000 UM 911 44 AU (5p8ay 29.33) AUanay

dun 2 deyanrunisilniudie

- 4 da o - < o v a VoY 1
M3 5 @0NLUATU/BU (INNNFALTUAINUTINULG) VOINJUATIDEN
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do Uszoudnw | dseudnen | gaufinw ERF
Ingvie 38 15 17 70
25.33% 10% 11.33% 46.66%
gy 7 12 8 27
4.67% 8% 5.33% 18%
nilsdoNun 3 5 4 12
2% 3.33% 2.67% 8%
Uneans 2 8 7 17
1.33% 5.33% 4.67% 11.33%
dumesLin 0 10 14 24
6.67% 9.33% 16%
50 50 50 50 150
33.33% 33.33% 33.33% 100%

=

NMTNIN 5 WU definguiregvdnlvglndu/aududduiivilanniian fie de

a o d‘

MY IMUIU 27 AU (%@863 18) @

)

sVidd 91WIU 70 AU (5088% 46.66) 5898911 AD &0
Buwasiin 91uU 24 AU ($evay 16) dallnuans 91uau 17 AU (Se8ay 11.33) Lazde

Y

PFeNUN 31U 12 AU (5a8aY 8) AUAIRU

- 4 da o =i < o w A oY !
ATV 6 @VILUATU/TH (LINVFALUUAINUNEDY) TBINGNAIDYN

do Useaudnwn | dfseudnw | eaudnw 53U

Insviend 13 10 21 a4
8.67% 6.67% 14% 29.34%

gy 23 25 10 58
15.33% 16.67% 6.67% 38.67%

VSERITON 5 10 8 23
3.33% 6.67% 5.33% 15.33%
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Upeans 3 2 5 10
2% 1.33% 3.33% 6.66%
Bumesiin 6 3 6 15
4% 2% 4% 10%
33U 50 50 50 150
33.33% 33.33% 33.33% 100%

N 1 A A 1w 1 ! 1 a U < o v A = A
NFEITNN 6 WU ﬁ’e)‘l/lﬂﬁjllﬁn@EJN?I'J‘lﬂMQJ}LUﬂiU/‘SUNLﬂua']@UVlﬁaﬂll’]ﬂVI?j@ A &

g 11U 58 AU (Fevay 38.67) 509a3u1 Ao dolnsviAu 1w 44 au (Sesay 29.34) d

=

S

nlsdafiud 97w 23 AU (3o8az 15.33) A0duULMasIn 31U 15 AU (398az 10) wazde

Uneans U 10 AU (Seway 6.66) MUAIGU

M591 7 FenUnaTu/au (Haefian) veangusiieig

GR)

Uszoudnw | diseudnen | aaufinw ERH
Insiedl 2 3 5 10
1.33% 2% 3.33% 6.67%
gy 5 4 8 17
3.33% 2.67% 5.33% 11.33%
VSERITON 15 20 14 49
10% 13.33% 9.33% 32.66%
Ungans 16 12 9 37
10.67% 8% 6% 24.67%
M3197 7 (510)
do Useoufnw | dfseudnwn | gaudnw 54
Bumasiiln 12 11 14 37
8% 7.33% 9.33% 24.67%
BN 50 50 50 150
33.33% 33.33% 33.33% 100%

'
a

9915197 7 wudn dedinguiegsdiulngiUasu/vuduaduaaineuiniign fe

v A

ADMUIADNUN 31UU 49 AU (58aY 32.66) 5998917 AB A9UREESHAZDULMD
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Wiy Ao doaz 37 Au (Feuay 24.67) @07y 91w 17 AU (Feuas 11.33) uasdelnsvimd

17U 10 AU (3988L 6.67) MUAISU

doufl 3 dayaduanuAaiiuuaznginssuieliunIasAuLaanages

M1599 8 MIFINAUAVDINGUF 10819

¥

d‘ = =
YDAUAN Useaumne

TseuAnw QANANY 53

9 | W3 | 390 | WiFEn | $n | WisEn | A0 | Liden

31ud 28 22 35 15 a2 8 105 a5
18.67% | 14.67% | 23.33% | 10% 28% 5.33% 70% 30%

N 33 17 38 12 a5 5 116 34

22% | 11.33% | 25.33% 8% 30% 3.33% | 77.33% | 22.67%
719 40 10 a5 5 a8 2 133 17

26.67% | 6.67% 30% 3.33% 32% 1.33% | 88.67% | 11.33%
o1l 5 a5 12 38 15 35 32 118
108NN05 | 3.33% 30% 8% 2533% | 10% | 23.33% | 21.33% | 78.67/%
159
Red Label
371971 8 (410)
Fodudn Uszaufnw TseuAnw QANANYY 594

9 | W3 | 390 | WisEn | $An | Wisn | 30 | Liden
o1l 5 a5 12 38 15 35 32 118
0annes | 3.33% 30% 8% 2533% | 10% | 23.33% | 21.33% | 78.67%
wuan
Black
Label
GEN q a6 6 a4 14 36 24 126
NGVIGN 267% | 30.67 4% 29.33% | 9.33% 24% 16% 84%
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497 ua 2 48 3 a7 5 45 10 140
Taw 1.33% | 32% 2% | 31.33% | 3.33% | 30% | 6.67% | 93.33%
491 LU 4 46 8 42 14 36 26 124
103 2.67% | 30.67% | 533% | 28% | 9.33% | 24% | 17.33% | 82.67%
Benmore
oL 16 34 21 29 38 12 75 75
10.67% | 22.67% | 14% | 19.33% | 25.33% | 8% 50% | 50%
alo 22 28 27 23 41 9 90 60
14.67% | 18.67% | 18% | 15.33% | 27.33% | 6% 60% | 40%
431 AS1IU 2 48 4 46 13 37 19 131
99 133% | 32% | 2.67% |30.67% | 8.67% | 24.67% | 12.67% | 87.33%
ale 1 8 42 29 21 45 5 82 68
AALeS 533% | 28% [19.33% | 14% | 30% | 3.33% |54.67% | 45.33%
wIAsa 1 49 q a6 23 27 28 122
0.67% | 32.67% | 2.67% | 30.67% | 15.33% | 18% | 18.67% | 81.33%
Tndus 2 48 3 47 14 36 19 131
1.33% | 32% 2% | 31.33% | 9.33% | 24% | 12.66% | 87.34%
Td Fha 3 47 5 45 30 20 38 112
2% | 31.33% | 3.33% | 30% | 20% | 13.33% | 25.33% | 74.67%
31971 8 (510)
Fodudn Uszaufnw TseuAnw gANANYY ERH
| Wsdn | 390 | Wsen | A0 | WFEn | $90 | laidan
lnnes 1 49 12 38 24 26 37 113
WJes 0.67% | 32.67% | 8% |2533% | 16% | 17.33% | 24.67% | 75.33%
\Wesew 2 48 10 40 23 27 35 115
133% | 32% | 6.67% |26.67% | 1533% | 18% | 23.33% | 76.67%
awdseda 1 49 18 32 30 20 49 101
0.67% | 32.67% | 12% |21.33% | 20% | 13.33% | 32.67% | 67.33%
douan 2 48 9 a1 13 37 24 126
1.33% | 32% 6% | 27.33% | 8.67% |24.67% | 16% | 84%
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Wesanend 5 45 12 38 28 22 45 105
3.33% | 30% 8% | 25.33% | 18.67% | 14.67% | 30% 70%

431 100 6 44 15 35 33 17 54 96
ISR 4% [ 29.33% | 10% |23.33% | 22% |11.33% | 36% | 64%
syl 1 49 2 48 8 42 11 139
\na 0.67% | 32.67% | 1.33% | 32% | 533% | 28% | 7.33% | 92.67%
\DesiTys 2 48 8 42 19 31 29 121

1.33% 32% 5.33% 28% | 12.67% | 20.67% | 19.33% | 80.67%

[

INENTNN 8 U nauegwdlng3InFuA “419” wniian I 133 Au

3
(Yoway 88.67) 599031 D A4 S1uru 116 Au (Fevar 77.73) 319ud 11w 105 AU (Fov
ag 70) Al 99w 90 Au (Feway 60) alwlilpaiaes 31w 82 AU (Feuay 54.67)
muddy daudufingusogisdnidnglsidananniian fe gaiuaday S1uau 140 au (e
8z 93.33)

nauiaegsdulvglfuansanudniuin ngiudedudludelnssied iunis
Tawanssninesen1sUssansneg uenani dunsiiiudodudilunansasaus wu fdvy

saussynves thelavaniuauy Wudy

M3199 9 N13INTENYULAUAIBINGNT 8L

o

YoFue Uszaudnw Tseufn QANANYY ERF

Al | e | e | ldle | Al | aldle | dle | dladle

31U 18 32 25 25 33 17 76 74
12% | 21.33% | 16.67% | 16.67% | 22% | 11.33% | 50.67% | 49.33%

17 a0 10 a2 8 115 35
22% | 11.33% | 26.67% | 6.67% 28% 533% | 76.67% | 23.33%

fa\l)
Lo
Sa
W
W

119 31 19 38 12 39 11 108 a2
20.67% | 12.67% | 25.33% 8% 26% 7.33% 2% 28%

qovWuid| 10 a0 18 32 20 30 a8 102
N08nnes | 6.67% | 2667% | 12% | 21.33% | 1333% | 20% | 32% | 68%

[$]9
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Red Label
veviudl| 6 aa 8 a2 15 35 29 121
1wannes | 4% | 29.33% | 5.33% | 28% | 10% | 23.33% | 19.33% | 80.67%
LLuan
Black
Label
49 2 48 4 46 11 39 17 133
NEION 1.33% | 32% | 2.67% |30.67% | 7.33% | 26% | 11.33% | 88.67%
497 ua 2 48 5 45 9 41 16 134
Taw 133% | 32% | 3.33% | 30% 6% | 27.33% | 10.66% | 89.34%
491 LU 5 45 8 42 18 32 31 119
1035 333% | 30% | 533% | 28% | 12% | 21.33% | 20.66% | 79.34%
Benmore
GG 17 33 22 28 42 8 81 69
11.33% | 20% | 14.67% | 18.67% | 28% | 5.33% | 54% | 46%
alo 16 34 18 32 39 11 73 77
10.67% | 22.67% | 12% |21.33% | 26% | 7.33% | 48.67% | 51.33%
A15197 9 ()
Fodudn Uszaufnw suAny QANANYY 594
e | ldla | 9le | ldla | 9ila | Sldla | 9l | anlala
gi1 a5 | 5 45 4 46 19 31 28 122
99 333% | 30% | 2.67% | 30.67% | 12.67% | 20.67% | 18.67% | 81.33%
aute Ll | 19 31 35 15 46 4 100 50
AALeS 12.67% | 20.67% | 23.33% | 10% | 30.67% | 2.67% | 66.67% | 33.33%
v 1 49 5 45 19 31 25 125
0.67% | 32.67% | 3.33% | 30% | 12.67% | 20.67% | 16.67% | 83.33%
Tndes 3 a7 9 41 14 36 26 124
2% | 31.33% | 6% | 27.33% | 9.33% | 24% | 17.33% | 82.67%
Fna 3a 4 46 8 42 30 20 42 108
267% | 30.67% | 533% | 28% | 20% |13.33% | 28% | 72%
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lnines 3 47 12 38 25 25 40 60
\Jes 2% | 31.33% | 8% | 25.33% | 16.67% | 16.67% | 26.67% | 73.33%
SEFRRLR 2 48 10 40 23 27 35 115
1.33% | 32% | 6.67% | 26.67% | 1533% | 18% | 23.33% | 76.67%
awdseda 1 49 18 32 30 20 49 101
0.67% | 32.67% | 12% | 21.33% | 20% | 13.33% | 32.67% | 67.33%
AU 1 49 a a6 16 34 21 129
0.67% | 32.67% | 2.67% | 30.67% | 10.67% | 22.67% | 14% | 86%
18591918 7 43 15 35 28 22 50 100
4.67% | 28.67% | 10% | 23.33% | 18.67% | 14.67% | 33.33% | 66.67%
431 100| 6 44 15 35 33 17 54 96
ISIRIEE 4% [29.33% | 10% |23.33% | 22% | 11.33% | 36% | 64%
WJesegul 0 50 2 48 11 39 13 137
\na 3333% | 1.33% | 32% | 7.33% | 26% | 8.67% | 91.33%
\Jesides 4 46 7 43 19 31 30 120
2.67% | 30.67% | 4.67% | 28.67% | 12.67% | 20.67% | 20% | 80%

1NM15191 9 U nguiegediulngandidnuvaedusn “Gai” uiniian fe

Fuau 115 au (Geway 76.67) Inedulngeduednuasdusi Wugudmdsivundndue

5898931 A T19 91w 108 au (Fesaz 72) avwligaiass 91U 100 A (Fevay 66.67)

WaESANE 913U 76 AU (Fovar 50.67) mudiu druduainguiegdlngliaunse

IpdnanvazduAlauniign Ae Wessuliing 91w 137 au (Feuaz 91.33)

a @ a 1% a 1% 1w 1
$1319% 10 msmﬂmu%a/mwaum/hwmaumﬁumﬂqmmamd

Fodudn Uszaufnw JIsEuAnY QANANY 5

wowiy | Liee | wewiu | ldiee | weediu | ldee | ey | ldiee

Wi Wi Wi Wiy

3w 34 16 a3 7 a9 1 126 24
22.67% | 10.67% | 28.67% | 4.67% | 32.67% | 0.67% 84% 16%

o 33 17 38 12 45 5 116 34

22% 11.33% | 25.33% 8% 30% 3.33% | 77.33% | 22.67%
%19 40 10 45 5 48 2 133 17
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26.67% | 6.67% | 30% | 3.33% | 32% | 1.33% | 88.67% | 11.33%
Jenuiliedn| 2 a8 5 a5 10 40 17 133
\nes 150 133% | 32% | 3.33% | 30% | 6.67% |26.67% | 11.33% | 88.67%
Red Label
vevuiaedn| 1 a9 2 a8 10 40 13 137
\nes wuan 0.67% | 32.67% | 1.33% | 32% | 6.67% | 26.67% | 8.67% | 91.33%
Black Label
471 Yednes 1 49 3 a7 14 36 18 132
0.67% | 32.67% | 2% |31.33% | 9.33% | 24% | 12% | 88%
8457 wasle 2 a8 3 a7 5 a5 10 140
1.33% | 32% 2% | 31.33% | 3.33% | 30% | 6.66% | 93.34%
451 LUuues| 4 46 8 42 14 36 26 124
Benmore 2.67% | 30.67% | 5.33% | 28% | 9.33% | 24% | 17.33% | 82.67%
3197t 10 (s10)
Fodudn Uszaufnw JisEuAnY ANFANY 5
wowin | e | wediy | ldiee | wediy | ldes | ety | e
Wiy Wiy Wiy Wiy
GG 14 36 16 34 32 18 62 88
9.33% | 24% | 10.67% | 22.67% | 21.33% | 12% | 41.33% | 58.67%
alo 13 37 12 38 14 36 39 111
8.67% | 24.67% | 8% |2533% | 9.33% | 24% | 26% | 74%
8351 A57171 99 3 a7 q a6 17 33 24 126
2% | 31.33% | 2.67% | 30.67% | 11.33% | 22% | 17.33% | 82.67%
aune Tl 2 a8 12 38 39 11 53 97
AaLaes 1.33% | 32% 8% | 2533% | 26% | 7.33% | 35.33% | 64.67%
v 1 49 q a6 13 37 18 132
0.67% | 32.67% | 2.67% | 30.67% | 8.67% | 24.67% | 12% | 88%
Tndus 2 48 3 47 14 36 19 131
1.33% | 32% 2% | 31.33% | 9.33% | 24% | 12.66% | 87.34%
Fna Sa q a6 5 a5 23 27 32 118
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2.67% | 30.67% | 3.33% 30% 15.33% 18% | 21.33% | 78.67%
Tnnesides 1 49 12 38 24 26 37 113
0.67% | 32.67% 8% 25.33% 16% 17.33% | 24.67% | 75.33%
\e5e19 1 49 13 37 26 24 40 110
0.67% | 32.67% | 8.67% | 24.67% | 17.33% 16% | 26.67% | 73.33%
awdsada 3 47 19 31 24 26 46 104
2% 31.33% | 12.67% | 20.67% 16% 17.33% | 30.67% | 69.33%
dAauan 2 48 6 a4 15 35 23 127
1.33% 32% 4% 29.33% 10% 23.33% | 15.33% | 84.67%
\Jesonend 4 46 11 39 26 24 41 109
2.67% | 30.67% | 7.33% 26% 17.33% 16% | 27.33% | 72.67%
31 100 U 6 44 15 35 33 17 54 96
Wes 4% 29.33% 10% 23.33% 22% 11.33% 36% 64%
AsNT 10 (se)
Fodudn Uszaufnw JisEuAnY ANFANY 54
wowiy | Liee | wewiu | ldiee | weediu | ldee | weeiu | liiee
Wi Wi Wil Wil
WDesyudiina 1 49 2 48 8 42 11 139
0.67% | 32.67% | 1.33% 32% 5.33% 28% 7.33% | 92.67%
Wesiges 7 43 20 30 21 29 48 102
4.67% | 28.67% | 13.33% 20% 14% 19.33% 32% 68%

9101599 10 WU nguiegsdulvagreiiude/nmausnlavandun “de”

WNiign 31U 133 AU (Fegay 88.67) 509A9N AD SLAUT 91U 126 AU (Sovay 84) dn

919U 116 AU (Faway 77.33) muaeu tnvdrulngieediuluaaniinsviiyewineg wiuyn

Yaalumnudlna@esiu

d' d' v 4 d' d'd' 1 LY} 1 <@ a v
AN199 11 UBNINEBLNTVIFL aa/amuwmqmmamaLﬂamu‘[wmaum
A a v v A a € a ¢ @ a & v v & & v a P
Yodua | tlsFenud | Buwesiila | Jauesn/ | Stuen | gwesinsine/ | vy My | BN
g g08 | MGATINAUAN
LU 12 14 10 il 24 1 1 0
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18.18% 21.21% 15.15% | 6.06% 36.36% 1.51% | 1.51%

A 15 18 13 8 14 2 3 0
20.55% 24.66% 17.81% | 10.96% 19.18% 274% | 4.11%

719 65 13 42 79 12 54 23 0
22.57% 4.51% 14.58% | 27.43% 4.17% 18.75% | 7.99%

ﬁ]@ﬁuﬁl 13 24 31 16 25 36 2 0

998N 8.84% 16.33% 21.09% | 10.88% 17% 24.49% | 1.36%

L3 130

Red

Label

asNTl 11 (o)

Jodum | nildonui | Sumedidn | Saveda/ | $ud | gefinfine/ | ftw | g | Bug

Une g0 | WNATINEUAT

el 12 26 12 10 10 10 a | o

1980 14.29% 30.95% 14.29% | 11.90% 11.90% 11.90% | 4.76%

NS LU

an

Black

Label

GEN 5 4 2 35 12 32 3 0

WIFND9 5.38% 4.30% 2.15% | 37.63% 12.90% 34.41% | 3.23%

GERRIGN 24 20 21 46 23 33 4 0

Tay 14.04% 11.70% 12.28% | 26.90% 13.45% 19.30% | 2.34%

d31 LY 32 22 14 39 23 45 2 0

195 18.08% 12.43% 791% | 22.03% 12.99% 25.42% | 1.13%

Benmore

Tawunu 68 73 32 34 36 31 14 0
23.61% 25.35% 11.11% | 11.81% 12.5% 10.76% | 4.86%

alo 77 21 12 56 24 67 24 0
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27.40% 7.47% 4.27% | 19.93% 8.54% 23.84% | 8.54%
491 43 36 34 57 32 50 13 0
ATIU 99 | 16.23% 13.58% | 12.83% | 21.51% 12.08% 18.87% | 4.91%
ale 1 58 67 32 69 70 33 11 0
AALABS 17.06% 19.71% | 9.41% | 20.29% 20.59% 9.71% | 3.24%
wAsa 34 22 16 43 43 10 7 | o
19.43% 1257% | 9.14% | 24.57% 24.57 571% | 4%
Tndus 21 23 25 57 21 38 11 0
10.71% 11.73% | 12.76% | 29.08% 10.71% 19.39% | 5.61%
a5197 11 (Ae)
Jodudn | vilsdofunt | Suwesidn | Javesa/ | $wd | swesinfine/ | Aty | Fng | Bug
e g0y | IETINAUA
Td Fha 22 30 34 25 47 13 3 0
12.64% 17.24% | 19.54% | 14.37% 27.01% 7.47% | 1.72%
lnnes 23 21 32 76 22 87 5 0
\Jes 8.65% 7.89% | 12.03% | 28.57% 8.27% 32.71% | 1.88%
SEFRRLR 25 26 37 68 19 84 7 0
9.40% 9.77% | 13.91% | 25.56% 7.14% 31.58% | 2.63%
awd 37 23 22 45 43 54 6 0
5998 16.09% 10% 9.57% | 19.57% 18.70% 23.48% | 2.61%
douan 9 28 14 19 25 23 7 0
7.2% 22.4% 11.2% | 15.2% 20% 18.4% | 5.6%
KIELR 7 11 8 42 32 68 5 0
%13 4.05% 6.36% 4.62% | 24.28% 18.50% 39.31% | 2.89%
431 100 65 53 45 87 89 32 17 0
ISURIGE 16.75% 13.66% | 11.60% | 22.42% 22.94% 8.25% | 4.38%
\Weseu 4 21 8 58 45 63 3 0
fna 1.98% 10.40% | 3.96% | 28.71% 22.28% 31.19% | 1.49%
\DesiTys 23 21 34 65 34 59 5 0
9.54% 8.71% | 14.11% | 26.97% 14.11% 24.48% | 2.07%
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M1517 11 WU ysnandelnsiirinds de/daaunvinquiiegisdiulngiineiiy

ToWaNAUA MUED/A0NUNDU A9l 5LaUd Tureassnau
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